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Abstract The author avails he Echine? s anticonstiuctonal iea b design a nev way to measure the destination’ s -
age and attempts tom ake an analysis of itwith the view of cogniton psychobgy Practicing the think ng on the measure
ment& analyss of Nanjing s mage the article points out the main advantages and w eakness of mage of this city and
profound ly reveals the rehtive reasons Hr that Canbmning the psychobgical regulation of the tourists and the present
cond itbns of Nanjing te author shows the strategy to optim e the city s mage
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( ), Fig.1 Three dimensional constitution of destination’'s
X @ , image in cognition
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Fig.2 General image of Nanjing (pre—tour) Fig.3 General image of Nanjing (post-tour)
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Fig.5 Similarity rate of city image(post-tour)
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Fig.4 Similarity rate of city image(pre—tour)
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Tablk 1 Classificatbn& rate of tourists cognition Table2 The favorite resort for the dan estic tourist
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Table3 Feeling of Nanjing ( pre tour) Table4 Feeling of Nanjing (post tour)
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Fig.6 The positioning of Nanjing in tourists’ eyes
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Tablk 5 Design of the Nanjing s in age’ s structure
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