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Reasearch on Influential Factors of Perception of
Urban W aterfront Tourism Image Based on IPA

—A Case Study in Nanjing
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Abstract U itban w aterfront is an mportantk ind of tourism areg the effective analys® i an effort to find themajpr factors
of percepton of uban w aterfiont toursm inage is believed to promote the construction of tourisn image Thispaper car
ries out the ficor analysism ethod to evaluate the s xm apr factors of he mage perce ved of uitban w aterfront in N anjing
incliding 16 itans from the original 26 ones By the means of paired san ple ¢ test the findings ndicate sign ifican t d iffer-
ences ex sting beveen the m portance and perform ance of the sikteen itans respectively Based on above analysis the
hportance Perbm ance Analyss ( PA) hasbeen app lied to dentify the siteen itens hat aremost in need of in prove
ment or that are candidates for possb le costsaving cond itbns without significant detrment to the mage
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Tablk 1 The26 itans selected to evaluate hhe inage of waterfront in he Y angtze River
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Table 2 The results of e facor analysismetod and he paired-sample ¢ test
Pl ! 4
28. 708
0. 807 4.21 3.26 -0.95 - 11. 082 0. 000 *
0. 793 4.11 3.30 - 0. 81 - 10. 568 0. 000 *
0. 741 4. 41 3.47 -0.94 - 11. 365 0. 000 *
0. 731 4.19 3.41 -0.78 - 10.846  0.000 "
11. 020
0. 806 3. 89 3.14 -0.75 -9.517 0. 000
0. 790 3.79 3.28 - 0.51 - 6.345 0. 000 *
0. 485 4.22 3.29 -0.93 - 12.725 0. 000 *
9. 984
0. 782 4. 04 3.46 - 0.58 - 17.390 0. 000 *
0. 689 4. 09 3.40 -0.69 - 8.501 0. 000 *
0. 577 4.26 3.31 -0.95 - 11. 813 0. 000 *
7. 778
0. 847 4. 34 3.49 -0.85 -11.282  0.000 *
0. 826 4.27 3.14 - 113 -12.880  0.000 *
7. 220
0. 784 3.76 3.54 -0.22 - 2.782 0. 006 *
0. 760 3.91 3.46 - 0.45 — 5. 240 0. 000 *
6. 316
0. 888 3.35 2.98 -0.37 -4 418 0. 000 *
0. 740 3. 54 3.16 -0.38 - 4.515 0. 000
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Fig.2 The Importance—Performance analysis for the tourism image perceived of urban waterfront in Nanjing
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