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Analysis of Tourist Sourcemarket and Selection of
Target Tourist Market on Tourism Town

—Tangkou Town in Huangshan as an Example

Guan Weihua Li Li

( School of Geography Science Nanjing Normal University Nanjing 210046 China)

Abstract: Based on the analysis of tourist sourcemarket status and latent emissiveness in Tangkou this paper puts for—
ward the selection of targe tourist market on tourism town. At present the spatial distribution of domestic tourist market
in Tangkou is mainly in the surrounding provinces but the sourcemarkets are more dispersive. The time distribution of
tourists in Tangkou is relative concentration and the seasonal variations of sourcemarkets are very apparent. The major
factors that impact the latent emissiveness of tourist market in Tangkou are socio-economic development level socio-eco—
nomic development scale distance and rail transport. According to the latent emissiveness of every tourist target market
the latent tourist markets focus on Shanghai Zhejiang Jiangsu Shandong which is the close tourist markets as well as
Beijing Guangdong Tianjin Liaoning which is the middle distance tourist markets. In the future the selection of tar—
get tourist market should maintain in Yangtze River Delia region and explore middledong distance tourist market.
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Table 1 The constitution of domestic tourist market in Tangkou
1% 1% 1% /%
15. 80 3.32 1.88 0.72
14. 13 2.76 1.88 0. 66
10. 37 2.75 1.73 0.41
6.25 2.67 1.72 0.40
5.43 2.66 1.69 0.36
4.09 2.35 1.51 0.21
4.06 2.09 1.22 0.02
3.88 1.98 0.98
92 588
( 2). 200 km 400 km 24.5%
53.43% 2002 18.85%  46.38%
601 ~ 800 km 10. 31% 401
~ 600 km 2.09% 1201 ~ 1400 km 6.53% 1001
~1200 km 6. 19% 601 ~800 km

1201 ~1400 km
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Table 2 The spatial distribution of domestic tourist market in Tangkou
/km /% /% /km /% /%
<200 24.50 24.50 1001 ~1 200 6. 19 80.2
201 ~400 28.93 53.43 1201 ~1 400 6.53 86.73
401 ~ 600 2.09 55.52 1401 ~1 600 6.2 92.93
601 ~ 800 10. 31 65. 83 1601 ~1 800 3.97 96.9
801 ~ 1 000 8.18 74.01 > 1800 3.09 100
1.1.2
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Fig.1 The grade of domestic tourist market in Tangkou
1.1.3
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Table 3 The grade of domestic tourist market in Tangkou
%
15. 80 ~10. 37
6.25~3.32
2.76 ~0.02
1.2
2007 8 ~2008 7
5 .7 10 ( 4). 1/12( 8.33%)
1/12 1/12 4
. 7 (4~10 )
84.5% 12.07%; 5 (11.12 1~3 ) 15.5%
3.1%.

— 124 —



2
R= |3 (x -833)%/12 (2)
i=1
'R e .R
'R 4
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Table 4 The month distribution of tourist in Tangkou %
1 2 3 4 5 6 7 8 9 10 11 12
0.82 0.91 5.91 13.40 17.55 12.14 14.23 8.00 8.19 11.01 5.34 2.51
12007 8 -2008 7 92 588
2.1
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Table 5 The analysis of the key indicators of target source market in Tangkou
/ /
1% /
/ /
/ /
/ /
/ I 7)
/km /km
/km /km
/( km/km?)
/( km/km?)
2.3
2007 SPSS SPSS
R R 1 4
91.9%. (6 .
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(0.42.0. 3.0. 196.0. 084) ( 7).
6 (2007 )
Table 6 Rotation solution matrix (2007)
0.956 4 0.1674 0.1802 -0.0268
0.9450 0.0567 0.1736 0. 1002
0.9427 0.1868 0.2019 -0.1022
0.903 8 0. 1886 0.2617 -0.1329
0.8829 0.2825 0.206 3 -0.1893
0.8729 0.0304 -0.0746 -0.3528
0.746 4 -0.088 8 0.4459 0.0620
0.1888 0.947 8 0.1807 0.079 4
0.2307 0.9193 0.1979 -0.0097
-0.3012 0.8628 0.3198 0.1198
0.454 8 0.849 6 0. 1588 0.0250
0.3396 0.8118 0.3554 0.1411
-0.5541 0.674 3 0.1057 0.2977
-0.1733 -0.2901 -0.907 4 -0.0621
-0.1550 -0.3094 -0.8998 0.003 0
0.4001 0.4259 0.678 5 -0.2198
-0.4792 -0.2482 -0.5980 -0.4794
-0.3238 0.2135 -0.0176 0. 880 4
7
Table 7 The comprehensive scoring and ordering of the latent emissiveness in Tangkou
1 1.3188 12 0.046 1 23 -0.3538
2 1.2408 13 0.044 8 24 -0.4497
3 0.8880 14 0.002 6 25 -0.4674
4 0.692 5 15 -0.0227 26 -0.5737
5 0.6417 16 -0.0319 27 -0.5759
6 0.6316 17 -0.1015 28 -0.5833
7 0.399 3 18 -0.1483 29 -0.6414
8 0.3533 19 -0.1794 30 —-0.688 8
9 0.1426 20 -0.1956 31 -0.9978
10 0.0799 21 -0.2557
11 0. 068 5 22 -0.2838
2.4
SPSS
( 3.
8

Table 8 The segmentation of latent emissiveness of target source market in Tangkou

1.318 ~0.3533
0.1426 ~ -0.1956
-0.2557 ~ -0.9978
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Fig.2 The segmentation of latent emissiveness of target source

market in Tangkou
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