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Progress of Tourism Souvenirs Researches at Home and Abroad
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Abstract : Tourism souvenirs is an important part of tourism industry. This paper analyzes the main research contents,
research methods and research status of tourism souvenirs at home and abroad. A further studied themes are mentioned in
this paper,such as the research of the relevance between tourism destination image and souvenir, the consumption of cul-
tural symbol on tourism souvenirs, the tourism souvenirs economic and social culture effect, the development of special
souvenirs. The research of the relation reflecting by souvenirs between people and land, people and objects, objects and
place should be paid more attention in future. Research methods of tourism souvenirs tend to be more diversified and
quantitative.
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Table 2 A brief study methods of tourism souvenirs
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