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Construction of Attention Mechanism Model of Urban Tourism
Catering Experience : Deep Mining of Online
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Abstract ; The significance of a good tourist catering experience in enhancing the competitiveness of urban tourism cannot
be underestimated. The tourist catering text records the real experience of tourists to the products and services of the
catering shops in the tourist destination. The text has a large amount of content and is less constrained by time and
space,which has certain analytical value. This paper integrates Attention mechanism with the convolutional neural
network model in the machine learning method, and aims to deeply explore the deep semantic associations behind the
catering text, and explore the motivational factors that affect tourists’ positive catering experience and the healthcare
factors of negative catering experience and their influencing mechanisms, which are applicable to the characteristics of
tourist catering texts themselves. Through the construction of attention mechanism model, it is found that the healthcare
factors that affect tourists’ evaluation of Nanjing’s catering experience are composed of price, location, transportation and
services , while the motivational factors are composed of taste ,fame and cultural environment. In addition, this paper sorts
the value of attention weight,and prioritizes the resolution of higher-weight factors to improve the catering experience of
tourists.
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Fig. 1 Construction of convolutional neural network model based on Attention mechanism
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