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SARS-type Tourism Crisis and the New Thinking
on Tourism Development After the Crisis

Hou Guolin

School of Geographical Science Nanjing Normal University 210097 Nanjing China

Abstract SARS-type Crisis brings great damage to tourism industry. By studying the influence of SARS-type Crisis on tourism
industry knows its influencing characters and principles. Finds ways to overcome the crisis promotes the tourism industry de-
veloped healthy and sustainable. This paper analyzes influence characters of SARS-type Crisis on tourism industry —studies the
changes of people’ s tour demands after the crisis. At last it builds a model of tourism crisis management and discusses the new
thinking on tourism development.
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