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Based on Empirical Research About IPA Assessment Tourist Perception
—A Case Study of Nanjing Tangshan Hot Springs
Fang Falin

( Department of Tourism Management Nanjing Institute of Tourism & Hospitality Nanjing 211100 China)

Abstract: Nanjing Tangshan Hot Springs is the case based on depth interviews and questionnaires the survey results u—
sing SPSS16. 0 software a detailed analysis of the line combined with IPA analysis the importance of spa tourists per—
ception and performance into the comparative analysis and constructing the corresponding quarter of the map demon—
strating the advantages of spa tourists factors perceived to improve opportunities and maintaining factors of factors. In —

depth analysis found that different characteristics of tourists there are differences of perception of spa tourism tourist per—
ception of items in the spring the importance of more concern is the effect of spa and sports resort leisure and relaxa—
tion environment its characteristics functions and the profits of tourists but for other aspects of the function of the
spring is not very concerned about; show more items rank in terms of the importance of analysis than decreased indica—
ting poor performance of these items is a need for improvement. Through the above empirical analysis Nanjing Tangshan
Hot Spring Tourism rational development and sustainable use of the future provision of scientific and quantitative basis.
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Table 3 Description of the expressiveness of

hot spring tourists’ perception

1 3.734 6 0.8149
2 3.7243 0.8714
3 3.6244 0.8216
4 3.6100 0.8980
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Table 4 Significance testing of the disparities of hot spring tourists’ perception
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