55 37 &5 3 3] FA SR 4T (AR R Vol. 37 No. 3
2014 4£9 H JOURNAL OF NANJING NORMAL UNIVERSITY ( Natural Science Edition) Sept,2014

KT 51 BRI bl i e 15 2 11 50 53 BT D 5
— s A Bl
Z &,HER

(P M R 22 BE VT F e 210023)

[HE]  ASCHEEF AT AR iR I T B (] BE B iR ek i W 5 | ) R R Ui i Wi & o b b 4 TR #R
#4 Crampon L J 5| JIREAYHN IPA SRATEEARSS & , X5 T ma B IR I IR T AT 404, ARE 1IPA S 45 K B g L
R IRTIRI 5> 4 RS SO I BB R R T B IO R & R T G, BSOS fE R R T 5, IV R
MLERETTE. a0 4 2B URTT R 48 1 BT 0 & R L, DA — 25 32 T U B e e kTl e 51 7. 381,
SV Z DR IUIR b e h I TS S B 5 SR IS T B DL S 2 00 B iR e 3 Tl R 5 | 7 S B e s 28 T2
T AR IETT ISR, R 28 H %t B A b P 3E 8 B A% | 40 0 T T i U 25 11 O FERLE 1

[ R ]  RIFFATERE] J7, 5| IR IPA 5347, Tr e

[HFESFESIF0 [XEIRERLIA [ XEHS]1001-4616(2014)03-0137-05

Study on Tourist Market Analysis of Urban Tourism
Based on the Gravity Model

——A Case of Ji'nan

Li Tao,Tao Zhuomin
(School of Geography Science , Nanjing Normal University, Nanjing 210023, China)

Abstract ; Based on the sampling person-times of urban tourists, time distance between tourism cities, attractiveness of
tourism city and visiting tourist share of each cities , the paper creatively combines Crampon L J Gravity Model and IPA a-
nalysis,and analyzes the domestic tourism market of Ji’nan. According to the result of IPA analysis, domestic tourism
market of Ji’nan is classified into four types:Type I is the most important tourism market, Type Il is the superior tourism
market, Type Il is the potential tourism market, Type IV is the stochastic tourism market. On the basis of the four kinds
of tourism market characteristics, we put forward specific development proposals: Type I , Type IV tourism market are
better to maintain the status,so as to avoid negative impacts; Type II tourism market, on the one hand, can conclude
successful experience about Type I tourism market;on the other hand, it should focus on enhancing the tourism attraction
of the city; Type Il tourism market should put its emphasis on exploring the tourism market, at the same time,
highlighting convenient accessibility of the destination city to shorten the psychological distance of potential tourists. We
expect these can help Ji’nan tourism achieve new breakthroughs.
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Table 1 The Tourism Attraction and Tourism Market Structure of Ji’nan
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