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Abstract: Canal tourism development has become the hot spot in recent years. From the perspective of tourist experience,
this paper provides the theory and practice guidance for canal tourism development. Firstly, the paper analyzes the status
and key of the domestic and foreign canal tourism research. Then taking Qingming bridge scenic area in Wuxi as an exam-
ple,using ROST CM6 software, it analyzes the tourists” perception and impression of the scenic area from the tourist land-
scape, tourism routes, tourism environment, facilities and services. Based on the analysis,the ASEB grid table of Wuxi canal
tourism product development strategy is formed. Finally, the paper puts forward strategies and suggestions on Wuxi canal
tourism development. Wuxi should build a canal tourism product system, improve the mechanism of heritage protection,
integrate tourism resources, strengthen the overall marketing, and then build the grand canal tourism brand.
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Fig.1 The analysis of social network and semantic network of Qingming bridge canal scenic area in Wuxi
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Table 1 The high frequency vocabulary of network text analysis of Qingming bridge scenic area in Wuxi
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